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: What is social media? =

'

* We can describe It as the collective of online
communications channels which are dedicated to
community-based input, interaction, content-
sharing and collaboration.
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Different types
of social media

To blog or not blog
about that topic?

mes et/ S - WeSItes and applications
dedicated to:

 forums

* microblogging

* soclal networking

» soclal bookmarking

* Wiki <
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~The mest ,,famous “ examples of social media:

4
" b Facebook n‘“

- a free social networking website that allows registered
users to create profiles, upload photos and video, send
messages and keep in touch with friends, family and
colleagues.

* There are more than 50 million Facebok pages.
» 1,28 billion monthly active users (2014).
* /2% of online adults visit FB at least once a month.
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0 Twitter

N
- 1s a free microblogging service that allows to
broadcast short posts called tweets.

» 255 million monthly active users (2014).

-

* 500 million Tweets are sent per day.
» /8% of Twitter s active users are on mobile.
* 46% of Twitter users tweet at least once in a day.
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5 Google+
N’
- 1S Google’s social networking project, designed to replicate the
way people interact offline more closely than is the case In
other social networking services. “Real-life sharing rethought

for the web.”

=

» 22% of online adults visit Google+ once Iin a month.
 Average time spent on Google+ Is 7 minutes per month (2014).

* 540 million monthly active users
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IKipedi

~ - 1s a free, open content online encyclopedia.
Anyone registered on the site can create an article for

publication.

Archivo  Editar  Ver

Historial Marcadores Herramientas  Ayuda

« - i [ W nttp:pies.wikipedia.org/wikifwikipedia:Portadal S E\ W | Wikipedia (es) @)
[ Més visitados v @ Comenzar a usar Fi... [B]Ultimas noticias v
2 Registrarse/Entrar [~
portada | [ discusion | [ ver codigo fuente | | historial
Mantén Wikipedia: un proyecto sin animo de lucro. [Expandi]
WIKIPEDIA Bienvenidos a Wikipedia, 01:33 UTC - lunes,
La enciclopedia libre Ia enciclopedia de contenido libre que todos pueden editar. 5 de enero de 2009.
navegacion Libro de visitas -« Acceso WAP - Contacto - Donaciones 431.432 articulos en espaiiol.
= portada
- :;:E'r““dz‘; Participacién y comunidad Buisquadas y consultas
= Actualidad &C6mo colaborar? - Bienvenida - Primeros pasos indice de categorias - Todas las categorfas
= Cambios recientes Tutorial - Contenidos de Ayuda indice alfabético - Todos los artfculos
= Pagina aleatoria Café - FAQ - Los 5 pilares Portales tematicos - Explorar Wikipedia
= Ayuda
= Donaciones
g i Articulo destacado w 0% Frase del dia
- La nube de Cort (también llamada nube Los manantiales de la abundancia no estan en
[ ) (suscar ] de Gpik-Oort) es una nube esférica de (=5 i, il Emies G D EIETD
FR— Comatas y aeterordes hipoteties (oe decir abriflos 12 libertad y dirigirios a los puntos donde
+ Lo que enlaza g no observada directamente) que se e Crenel s
et encuentra en los limites del Sistema Solar, Gaspar Malchor de Jovellanos, Wikiquote
il casi a un afio luz del Sol, y Archivo — Més frases en Wikiquote
= subir archivo aproximadamente a un cuarto de distancia oD
= paginas especiales de Proxima Centauri, Ia estrella mas
= Version para imprimir| | cercana. Las otras dos acumuilaciones Claneias naturales y formales
= Enlace permanente conocidas de objetos transneptunianos, el g 2
) Astronomia - Biologfa - Fisica - Matematica -
en otros idiomas cinturén de Kuiper y el disco disperso, estén situadas unas cien veces mds  que g oo
) cerca del Sol que la nube de Qort. Segin algunas estimaciones
- Aragonés estadisticas, |a nube podrfa albergar entre uno y cien billones (102 - 101)
=l g P 9 v Ciencias humanas y sociales - [
| Terminado )

SOCIAL MEDIA
AND SCHOOL -

-

- N’

,o

O JRREDUCA Pardubice

s \



- 4

\/“ ~  LinkedIn

. T R o et S N’
- IS a social networking site designed specifically for
the business community. The goal of the site is to allow

registered members to establish and document networks of
people they know and trust professionally.

Linked [}
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\/v ~  Pinterest e
J = IS a soclal website for sharing and categorizing

Images found online. Clicking on an image will take you
to the original source, so, for example, if you click on a picture
of a pair of shoes, you might be taken to a site where you can

purchase them.

‘Pmtene&
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Why should we be interested?
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1 Billion+ 80% of traffic

total users is from outside US

6 Billion hours of video is watched on YouTube per month
100 hours of video is uploaded on YouTube per minute

40% of YouTube traffic comes from Mobile

1 Billion is the average YouTube mobile videos views per day
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Blogs
6.7 Million+ 77% of internet

people blog via blogging sites users read blogs

12 Million+ people blog via Social Networks
23% of internet time is spent on blogs and social networks

Companies with a blog have 97% more inbound links than others

B2B marketers using blogs generate 67% more leads
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J Top 5 Social Platforms Globally
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/- 7% Social Media
How much Is too much?

Our lives are more and more affected by social media.
It includes...:

Relationships

Way of communication
Things we want
Perception of others

S o [EoR R

Free time activites
6. Others....
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__/* “ 1.Relationships
_ < Social media can help us to find ,,friends*
from all over the world. But are these people real

b

friends or just acquaintances?

» Soclal media also influence trust and
openness. We become much more
communicative and friendlier. We want to
stay In contact, to share our experlence and to
have a feedback. B A
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\/2 Way of communication«-

* The new generation even created
a new language of social media,
so-called WEBLISH

* Why do we use WEBLISH? It’s
comfortable and less work than to
write the whole words.
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/" "WEBLISH

PLS = GF = OMG = IDK = NVM =
please girlfriend ohmy God | ldontknow | nevermind
BTW = OFC = GN = TY = CG=
by the way | of course good night | thank you | congratulation
GG = GL = AFK = away WP = BRB =
good game | good luck |from keyboard | well played | be right back
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 Soclal media marketing programs create content
that attracts attention of potential customers.

* Through social networking sites, companies are._

able to reach a very narrow target audience.
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J “A-Perception of others

* We take pictures of ourselves, our friends,
pets, places etc. and we walt for likes,
comments and other feedback.

S

* On the other hand, some may think that is not
necessary to take pictures of the things they
should remain prlvate f
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\/ 5 Free time activities -

* Soclal media can influence the amount of time
that we dedicate to our hobbies and interests.
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\/~ < Today’s teens spend _
| more than 71/, hoursaday ~

consuming media — watching TV,
listening to music, surfing the Web,
soclal networking, and playing video
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\/ Teens today, also known as the Facebook

~,Generation or “digital natives,” are part of the

first generation to be so closely identified with
technology.

* More than three-quarters of all teens own
cellphones.

* Teens use their cellphones to text (an average of
60 times a day), check Facebook, play games and
listen to musIC. ssy
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Children are still playing sports and engaged In
extracurricular activities.
Digital media can offer opportunities for enjoyable
learning since there’s much more interactivity =
you can learn to play the ukulele by watching_

lessons on YouTube.
N
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But some experts say they worry |
that teens spend so much
Interacting with each other on
social networks and phones that
they are growing less comfortable
with In-person interactions and
not developing essential social
skills.

It’s much easier to look at a phone

than to look someone in the eye.
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The Social Media Obsession
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/.~ Social Media ,,addict*...

e |_oses track of time while online

» Sacrifices needed hours of sleep
to spend time online

* Becomes angry when online
time Is interrupted

~\ - Becomes irritable if not allowed
~— access to the Internet

/ * Prefers to spend time online -
~rather than with friendsor
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-+ Tles about amount of time spent onlineg e

or ‘“sneaks’ online when no one 1s
around

* Forms new relationships with people
he or she has met online

e Loses Interest In activities that were
enjoyable before he or she had online
access

» Becomes irritable, moody or depressed

when not online | p
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e 7290 of all iInternet users are now
active on soclal media

» 18-29 year olds have an 89% usage “~
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J * TIme spent on Facebook
per hour — top three:

- USA citizens (16 minutes),
- Australians (14 minutes),
- Brits (13 minutes).

e 719 of users access social
media from a mobile
device.
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_ Users Timeline
Soual networking site use, —
i by age group
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s} All Internet users o
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" MONTHLY ACTIVE USERS

O racesook B A e LT BILEION
© GOOGLE,

TWITTER

INSTAGRAM | 150 MILLION

PINTEREST 20 MILLION

REDDIT 2 MILLION
I

° 2000 439 830 82 %0
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T he magic of social media is, as we all know, Its

ability to connect us to each other, to offer up
endless opportunities to network, find old
crushes and maybe future ones, chat again with

i F long-lost friends.
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“Social media gives everyone the opportunity
to have their own TV channel. And sure, that
makes us editors, curators of our lives. We
broadcast what we want others to think of us

and consider how we want to be viewed.” ~

I\ Evan Urbania i N
v/, 7 .‘,- ‘ r %ON%,%%M(%BI_A (the CEO of Philly s\c-)::ial media company ChatterBlasT) ':!. i EDU[:A Pﬂl'dllbilﬂe
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" Thank you 0
for your attention’!!!
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http://whatis.techtarget.com/definition/social-media

http://www.washingtonpost.com/postlive/teens-are-spending-more-time-consuming-media-on-mobile-devices/2013/03/12/309bb242-8689-11e2-98a3-b3db6b9ac586_story.html

http://www.entrepreneur.com/article/232062

http://ucsdnews.ucsd.edu/pressrelease/u.s. media consumption to rise to 15.5 hours a day per person by 2015

http://www.pewresearch.org/fact-tank/2014/09/24/how-social-media-is-reshaping-news/

http://www.sciencedaily.com/releases/2013/10/131030111316.htm

http://www.wired.com/2012/12/social-spike/

http://www.phillymag.com/articles/facebook-twitter-social-media/

http://www.blog.genes.cz/seo-a-sem1/socialni-media-a-statistiky/

https://matejtoman.wordpress.com/2013/05/15/marketing-na-socialnich-mediich-statistiky/

https://www.sovanet.cz/blog/socialni-media-slibny-marketingovy-nastroj-internetova-bubli/

http://www.adweek.com/socialtimes/social-media-statistics-2014/499230

http://www.jeffbullas.com/2014/01/17/20-social-media-facts-and-statistics-you-should-know-in-2014/

http://www.ikeepsafe.org/be-a-pro/balance/too-much-time-online/

http://www.ikeepsafe.org/be-a-pro/balance/too-much-time-online/

www.phillymag.com/articles/facebook-twitter-social-media/#w9GscUrvtG60Viwu.99
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